


Global market analysis

Revenue in the Beauty & Personal Care industry is expected to reach US $528,827 million in 
2020. 

The market’s largest segment is personal care, and is expected to contribute US $232,880 
million in revenue in 2020.  

The market is expected to grow annually by 5.2% CAGR from 2020 to 2023.

China, U.S., Japan, India and Brazil are the world’s top five markets



The proportion of online sales channels in key markets has increased rapidly



Large market capacity, rapid growth, and insufficient supply

Data from the past year on Alibaba.com shows that beauty & personal care is an industry 
with a large market space, high growth rate, yet with relatively insufficient supply. 

Buyer index and business opportunities have both increased, whilst the supplier index has 
remained relatively stable. 

Market size: The number of business opportunities (inquiries and direct orders) from the past 
year  

Market growth: The growth rate of business opportunities in the past year compared to 
the previous year 

Supply equilibrium: The ratio of active buyers to active suppliers



Beauty & Personal Care Industry on Alibaba.com

Beauty & Personal Care is the category with the most development potential on Alibaba.
com.  

The actual transaction volume in the fiscal year of 2020 increased by more than 100% 
YoY, and the number of paying buyers increased by more than 90%. Average daily traffic 
increased by 50% YoY, the number of active monthly buyers increased by more than 95% 
YOY, and the number of paying buyers increased by more than 110% YOY. 

From this data, we can see that beauty and personal care buyers are very active and 
their conversion rate is high. 

The demand for personal care products is growing rapidly.

Monthly Business Opportunity Index: 
The total number of business opportunities (MC inquiries, RFQ inquiries, and direct orders) 
in the previous month

Monthly Buyers Index: 
The total number of buyers that made MC inquiries, RFQ inquiries, or directly placed 
orders in the previous month

Monthly Supplier Index:
The total number of suppliers who have received MC inquiries, RFQ inquiries, and directly 
placed orders in the previous month



Quality buyers in the beauty industry

Industry buyers are concentrated in developed countries in Europe and the United States 
with strong purchasing power. 

From the perspective of business opportunities in the past year, the United  States
accounted for 40%, followed by the United Kingdom, which is consistent with the global 
mainstream beauty and personal care consumer market.



Fashion trends in the beauty and personal care industry



Beauty & Personal Care-Sub Categories

Key secondary categories: Hair Extensions & Wigs, Skin Care, Beauty Equipment, Makeup, 
Makeup Tools, False Eyelashes & Tools, Nail Supplies, Hair Care & Styling and Toilet Paper 

Secondary categories with good development opportunities: Baby Care, Men’s
Grooming and Personal Hygiene Products



Beauty & Personal Care secondary categories

Breakdown of high-potential categories

Wigs and false eyelashes: 
Buyers of African descent make up the largest market for wigs. For eyelashes,
the largest market is in Europe and the U.S., where there is a huge market capacity and 
rapid growth.  

Personal care products: 
Product lines are not diverse enough, and this has accelerated demand for more
suppliers as a result of the pandemic. 

Cosmetics and skin care products:  
There are many product lines with an annual growth rate of 50%.



Beauty & Personal Care secondary categories

Opportunities in high-potential categories

Annual Business Opportunity Index: 
The total number of business opportunities (MC inquiries, RFQ inquiries, and direct orders) 
in the previous year

Functional products

Wigs

Hair care

The following categories and products are lacking in suppliers on Alibaba.com:

For skin whitening, sunscreen, and blemish removal 
For user groups like men, infants, and children 
Containing specific ingredients like silicone oil, CBD, and halal-approved

For grey hair, synthetic hair, and braids

For anti-dandruff, scalp care, cleaning, repair, and growth
Containing specific ingredients like ginger, and nut oils



Popular search terms

Beauty equipment

Mother and baby care

Personal care

Small equipment for at-home use

These search terms are for products where demand is greater than supply.

Skin care and nursing products

Hand sanitizer, and anti-bacterial wipes 
Hair removal products 
Feminine care products, such as cleansers and deodorants 
Tongue cleaning, and teeth whitening 
Adult diapers



This list of search terms translates into products that are in high-demand.  
Many of them are related to the pandemic, and include hand sanitizers and toilet paper.

There is a large demand for authentic human hair in Europe and US 

Developed countries in Europe and US prefer wigs, false eyelashes, eye makeup, nail art 
and other beauty products. In developing countries, with the exception of wigs, the
demand for facial care products is higher than color cosmetics. Countries such as
Indonesia, the Philippines, and Mexico, have more demand for personal care products.

Supply and demand in different countries



No matter which indicator you look at in the graphs below, you can see an upward trend.  

Performance was affected in January and February this year due to COVID-19, but has 
been recovering since March 2020, and most categories have now returned to
pre-pandemic levels.

Industry business effect



Trends in Beauty & Personal Care industry

Technology

48% of UK sunscreen consumers expressed
interest in apps that can monitor skin or mole 
changes over time.

Environmental protection

Kitchen beauty

Future beauty products must have a clear 
stance on environmental protection.
In addtion, transparency of product ingredients 
is also a leading trend.

49% of Italian and Spanish consumers  
prefer natural and organic personal care
products. The concept of “handmade beauty” 
and “kitchen beauty” will sweep the world in 
the near future.



About Alibaba.com

Our story

Our Data

Founded in 1999, Alibaba.com was the very first business unit of Alibaba Group, and 
has become the world’s leading B2B cross-border e-Commerce platform. 
Alibaba.com has- 

Created a new foreign trade business operating system with the support of advanced 
technologies and digital products; 

Integrated digital transactions and digital credit systems to construct a comprehensive 
international trading system 

Mission: Provide a one-stop digital trading platform for small- and medium-sized enterpris-
es (SMEs) around the world 

Adhered to the principle of ‘customer first’, the Alibaba.com mission is based on customer 
requirements and industry trends



Copyright

Data sources 

1. The data, pictures and content sources of this report “Industry Overview”are collected 
by network information. If there is any infringement, please
contact han.sh@alibaba-inc.com; 

2. The rest of the data in this report is from Alibaba.com. The information in this report is for 
general reference only and is not intended for individual cases of any individual or group.

Copyright statement

1. The copyright of this report belongs to Alibaba. The following text must be attached to 
any reprint: “Data source: Alibaba.com Global Seller Academy Industry Report”,
otherwise it is regarded as an infringement; 

2. When using the chart data and related descriptive texts in this report, please be sure to 
maintain the consistency of data and information, and not arbitrarily modify and
misinterpret; 

3. For more content and business cooperation information, please contact 
han.sh@alibaba-inc.com.


